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Social Media and Communication
Social media is a group of online communication channels customized towards the community's interaction through the sharing and development of content. The range of communication mediums has expanded with technology and offered people an opportunity to grow professionally or otherwise (Collins et al., 2016). Social media provides people with a chance of establishing businesses and building brands.  Peers, family, and acquaintances can interact with each other for motivation and maintain social networks. The rapid shift has changed the traditional mode of face to face communication to on-screen communication, regardless of distance. As with most innovation and inventions, social media does not lack its fair share of negatives. Our language skills are becoming impoverished each day because of autocorrecting features and the culture of word shortening. People get distracted at work and face the potential of missing out on career milestones. This research paper will address the positive as well as negative effects of social media.
As social media channels continue to advance, people are moving concurrently with it. People now express themselves on social media. We raise awareness on societal issues, advocate for change, look for clients, and expand our networks for job opportunities. Recruiters and human resource managers nowadays view the profiles of candidates before considering them for job opportunities. Social media can give an idea of who we are to the outside world (Nisar et al., 2019). Social media can provide insight into a person’s character as well as their lifestyle. The online image of a person can, therefore, be destroyed or upheld by social media. 
Publicity is significant for any company of professionals. Most companies have a social media presence which employees associate with them. Depending on how you use the social media channel, a company image may be tainted or upheld because of its employees. Clients and would-be clients could either be attracted to the company because of the positive or negative publicity the company will have. Thus, it is crucial for the in charge of the social media account for a company to use it appropriately to avoid misrepresentation and misinterpretation (Collins et al., 2016). However, too much time on social media may be counterproductive as one can get distracted. Social media is engaging and entertaining, and therefore one can spend more time on social media, wasting organization resources.
Building a relationship can be significantly enhanced by social media communication. Research shows that companies that keep touch with their clients through regular and constant contact tend to be more productive than those who do not. Interpersonal relationships between fellow workers and employees build a connection that enhances cohesiveness at the workplace. While social media can be used to build relationships within the workplace, one tends to risk losing their privacy (Nisar et al., 2019). As it is like social media, we put too much information about our private space online. Such information may cause our co-workers to subconsciously judge a person based on their life choices rather than work performance. In the long run, such judgments may cause retardation in the career growth of a person.
Social media is an excellent tool for developing skills relevant to the rapidly changing world. The world is becoming competitive, and new skills are required for daily tasks. Social media provides an environment that promotes learning and sharpening of new skills. Many educational institutions now embrace podcasts that encourage long-distance learning. Well trained captains of relevant fields often run these podcasts. Growing professionally and building relevant work skills can therefore be done from your home or office's comfort (Nisar et al., 2019). Some of these short courses are also affordable and can thus be accessed by many willing learners. These skills are critical for career growth, even promotions. 
With over 80% of the total U.S population having social media accounts, communication, and interaction between people are bound to be enhanced even in the future. People interact with social media for various reasons. Some people are there to get information and share it with peers and acquaintances. Some social media users use the platform to build their brands and show others what they stand for. A significant percentage of social media users use social media to interact, enhance their relationships, and stay in touch with loved ones (Pitafi et al., 2020). Social media is also used to keep in touch with what is happening globally and get involved. While social media is a good thing, it has adverse effects. Social media exposes people to others, losing their privacy, and becoming vulnerable to people's opinions and actions. Professionally, overexposing oneself on social media may subject one to unnecessary judgment and bias. Such kind of prejudice is detrimental to a person's career growth. A person can positively use social media to develop their skills through online courses and build and maintain professional networks. Social media can, therefore, be used positively and negatively.
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